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EXTRA 90.5 provides Peterborough with 

can’t miss content! 

 

EXTRA 90.5 delivers your message across 

an innovative distribution platform! 
 

EXTRA 90.5 connects your brand with the 

most influential and desirable consumers! 

REMEMBER 



“What advertisers are striving for is 
listener user engagement with the 

advertising, and the thinking is that 

sports program content is 

something the listener or viewer is 
passionate about,” says Kevin 

Gallagher, executive VP at the 

Starcom advertising agency. “They 

are engaged not only with the 
program but the commercials as 

well. That engagement carries 

through commercial breaks 

because the listener is not going to 

turn off the game and switch to 
something else if they are really 

into that game.” 
 

Hollywood Reporter 

Peterborough’s  

ONLY 

Foreground  
Radio Station 

Active Listeners 

NOT 

Passive Listeners 



Sports is the ultimate escapism vehicle,” says 

Chris Oliviero, senior VP programming at 

CBS Radio. “No matter what’s going on in 

somebody’s life, they can take three hours 

to watch a game on Sunday and get away 

from all the negativity in the world. That’s 

what sports talk does. It gives people that 

vehicle to just be a fan.” 

 
Advertisers also like sports radio because it 

can be localized or regionalized to match 

up listeners with specific products or 

commercial pitches. Sports radio talent is 

usually available to personalize it even more 

by doing the commercials, including live 

reads that can allow for very topical 

content. 

 

Hollywood Reporter  

Peterborough’s  

ONLY 

Foreground  
Radio Station 

Listeners use  

SPORTS 

TO 

Escape. 



PETERBOROUGH MORNING DRIVE 

JOHN BADHAM SHOW 

JOHN FENSTEIN SHOW 

THE JIM ROME SHOW 

THE DOUG GOTTLIEB SHOW 

PRIME TIME SPORTS WITH BOB MCCOWAN 

PLAY BY PLAY – PETES / LEAFS / JAYS / JR LAKERS 

FERRELL ON THE BENCH 

BEST OF 

BEST OF 
PTBO 

LAX 

Hunter 

Angler 

PTBO SPORTS 

EXPRESS 

BLUE JAYS 

HUMBLE AND 

FRED 

PTBO 

LAX 

BEST OF 

BLUE JAYS 

SUNDAY NIGHT 
BASEBALL 

EXTRA 90.5 SCHEDULE 



IN-GAME BROADCASTS ARE GREAT FOR BRANDING, 
LOUSY FOR DIRECT RESPONSE 
 

SPORTS RADIO IS A GREAT PLACE TO REACH MEN – 
A typical Sports Radio station has a 75%-95% male 
audience base.  
 
PROMOTIONS ABOUND – Sports Radio stations 
have ways to promote your brand above-and-

beyond conventional advertising.  
 
KEEP YOUR COPY FRESH – Sports fanatics are 
typically focused on two things; the last game and 
the next game.  
 
FINAL SCORES ARE YOUR FRIEND – You may not buy 

time during the actual games, but you can offer 
10% off for every touchdown scored on Sunday by 
the “silver and blue.”  
 
YOU CAN SLAP YOUR NAME ON ANYTHING – For 
the right price, your brand can sponsor the Your 

Brand Scoreboard or the Your Brand Traffic Report 
or the Your Brand Weekly Picks, live from the Your 
Brand Studios.  

TIPS FOR SPORTS 



FORBIDDEN PLEASURES 

PETES SPONSOR:   “The Forbidden Pleasures KISS CAM” – during 

the second period we say “it’s time for the Forbidden Pleasures 

Kiss Cam” then we play a tag: 

 

Right now, many couples in the audience are giving each 

other a quick kiss for the camera.   They’d be having a lot more 

fun if they had visited Forbidden Pleasures.   Online at 

forbiddenpleasures.com and in the XYZ Plaza. 

 



 On Demand WRAP every day + promos. 

 Be our “show expert” – lawyer? 

 Studio Phone lines – the EXTRA PEPSI lines. 

 Cruiser Sponsor? 

 A station within a station? 

 Sunday FOOTBALL Coverage. 

 People Poll Question. 

 Community Partners 


